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ABSTRACT

This study examines the influence of environmental awareness, market
information access, and organizational involvement on students’ career
choices in the agricultural sector, with the perceived economic value of
agriculture serving as a mediating variable. The study addresses the
growing concern over declining youth interest in agricultural careers
despite the sector’s strategic role in food security and sustainable
economic development. A quantitative research design was employed,
using a survey of 100 undergraduate students from universities in the
Karawang region, Indonesia, selected through purposive sampling based
on their educational background and familiarity with agricultural issues.
Primary data were collected using a structured questionnaire consisting
of validated indicators measured on a five-point Likert scale to assess
environmental awareness, market information access, organizational
involvement, perceived economic value, and career choice intentions.
Data were analyzed using Structural Equation Modeling—Partial Least
Squares (SEM-PLS) to evaluate both the measurement and structural
models. The findings indicate that environmental awareness and market
information access have significant positive effects on students’ career
choices in the agricultural sector. In contrast, organizational involvement
does not exert a significant influence. Furthermore, perceived economic
value has a significant direct effect on career choice and partially
mediates the relationship between market information access and career
choice. However, it does not mediate the relationships between
environmental awareness or organizational involvement and career
choice. These findings suggest that improving access to reliable
agricultural market information and strengthening students’
understanding of the economic potential of modern agriculture can
enhance their interest in pursuing agricultural careers. The study
provides practical implications for universities, policymakers, and
agricultural stakeholders to develop sustainability-oriented educational
programs, digital agricultural information platforms, and career
promotion initiatives that encourage greater youth participation in the
agricultural sector.
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m  INTRODUCTION

Agriculture is one of the most strategic
sectors in the global economy, serving as the
main pillar of societal welfare in many
countries, particularly in developing regions.

Globally, this sector faces major challenges
such as climate change, land degradation,
declining water resources, and shifting
preferences among young workers who
increasingly opt for non-agricultural sectors.
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The declining interest of younger generations
in agriculture has become a serious issue that
threatens the sustainability of food production
and global food security. Regional reports in
Asia indicate that the average age of farmers in
many countries now ranges between 50-65
years, reflecting a slow regeneration of the
agricultural workforce (Parpart, 2018). This
problem is exacerbated by perceptions that
agriculture does mnot provide sufficient
economic returns, the lack of accurate market
information, and low environmental awareness,
which should be one of the foundations for
developing  sustainable  agriculture. In
developed countries such as Japan and the
United States, strategies to attract young people
to the sector include agricultural technology

modernization, improved access to market
information, and the integration  of
environmental  issues into  agribusiness

education, making the sector more appealing
and profitable for younger generations (Ohashi
et al., 2024; Daniel et al., 2024; Usman et al.,
2024).

In Indonesia, agriculture continues to be
the fundamental pillar of the economy, playing
a major role in both the GDP and employment.
However, the 2023 Agricultural Census Report
shows a decline in the proportion of young
individual farm managers compared to 2013
(Riswan, 2023). The 15-24 age group accounts
for only about 1.24%, while the 25-34 age
group has dropped to 10.34%. This issue is
further compounded by the lack of interest
among university students—especially those
outside agricultural faculties—in pursuing
careers in the sector. Many students perceive
agriculture as physically exhausting, lacking
prestige, and offering lower income potential
compared to the industrial or service sectors
(Kharisudin & Irwandi, 2022). In reality, the
economic potential of agriculture in Indonesia
is substantial if managed with modern,
technology-based approaches. Low
environmental awareness among students also
influences their perception of agriculture’s role
in sustaining ecosystems. Furthermore, limited
access to market information means that many
students are unaware of the real economic
opportunities available in the sector (Ferlin,
2024). If left unaddressed, this situation will
widen the generational gap among farmers,
posing a serious threat to future national food
security.

A similar phenomenon can be observed in
Karawang Regency, known as one of the
national rice barns in West Java Province.
Despite its vast rice fields, adequate technical
irrigation systems, and high agricultural
productivity, local students’ interest in

engaging in the agricultural sector remains low.
Most residents in Karawang prefer to work in
the manufacturing industry, as the region is also
home to the largest industrial area in Indonesia
(Prabandaru, 2024). This creates a paradox
where significant agricultural potential is not
matched by the younger generation’s
willingness to manage it. The low participation
of students in agricultural organizations or
communities further limits their opportunities
to gain a deeper understanding of agricultural
business prospects (Putri & Kusumo, 2020).
Additionally, the perception that agricultural
profits are disproportionate to the effort
required persists, and although market
opportunities for agricultural products are quite
broad, this has yet to significantly shift
students’ career preferences.

From an academic perspective, several
previous studies have examined the factors
influencing students’ or young people’s career
choices in the agricultural sector. However,
most have remained limited to analyzing
specific variables in isolation. A study
conducted in Ciamis Regency revealed that
social factors, especially the community
environment and social status, greatly impacted
students' interest in pursuing careers in
agriculture. In contrast, parents' income showed
no significant effect, highlighting the crucial
role of social perceptions regarding the
profession (Isyanto et al.,, 2024). Research
conducted at IPB also found that effective
communication with teachers, parents, and
peers positively influenced work values and
career  interest in  agriculture,  with
communication with teachers having the
strongest effect, reflecting the critical role of
educational networks and  organizations
(Saputra et al., 2023). Furthermore, a study in
Nigeria demonstrated that agricultural career
information intervention programs were able to
shift students’ attitudes toward the sector in a
more positive direction. However, changes in
knowledge and economic perception were not
yet significant, highlighting the urgency of

improving access to accurate market
information  (Osuntade et al.,, 2021).
Meanwhile, research involving

agroecotechnology and agribusiness students at
Universitas Brawijaya found that the perception
of agriculture as less promising, having lower
social status, and offering relatively low
salaries was the main barrier to career interest
in the sector, indicating that perceptions of
agriculture’s economic value play a crucial role
in shaping career choices (Prasetyaningrum et
al., 2022).

While previous studies have provided
valuable insights into the determinants of

Bulletin of Social Studies and Community Development | 134



Heryadi et al., The Impact of Environmental Awareness, Market Information...

students’ career choices in the agricultural
sector, they exhibit several theoretical and
methodological limitations. Theoretically, most
studies have examined individual factors, such
as social influence, communication, or
economic perceptions, in isolation, without
integrating internal factors (environmental
awareness), external factors (market
information  access and  organizational
involvement), and perceived economic value
into a comprehensive explanatory framework.
As a result, the underlying mechanism through
which these factors jointly shape career choice
remains insufficiently understood.
Methodologically, prior research has
predominantly focused on direct relationships
between independent variables and career
choice, with limited attention to the mediating
role of perceived economic value in explaining
how students translate information,
environmental concerns, and organizational
experiences into career decisions. Addressing
these limitations, the present study develops an
integrated model that simultaneously examines
the effects of environmental awareness, market
information  access, and  organizational
involvement on career choice through the
mediating role of perceived economic value.
Furthermore, the study is conducted in
Karawang, a region characterized by its dual
identity as both a national rice granary and a
rapidly expanding industrial area, providing a
distinctive context for understanding the
challenges of attracting young people to
agricultural careers amid increasing
industrialization and concerns over farmer
regeneration.

Based on this phenomenon, this study
aims to provide an in-depth analysis of how
environmental awareness, market information
access, and organizational involvement
influence students’ career choices in the
agricultural sector through perceptions of
agriculture’s economic value, with a case study
of students in Karawang. The research is
expected to contribute theoretically to the

literature on young people’s interest in
agriculture and provide practical
recommendations for local governments,
universities, and industry stakeholders to
develop effective strategies for attracting
students to the sector.

To develop a comprehensive

understanding of the factors shaping students’
career decisions in agriculture, this study
adopts the Theory of Planned Behavior (TPB)
proposed by Ajzen (1991). According to TPB,
an individual's intention to perform a behavior
is determined by three key constructs: attitude
toward the behavior, subjective norms, and

perceived behavioral control. In the context of
this study, attitude is represented by students’
environmental awareness, which reflects their
concern for environmental sustainability,
appreciation of agriculture’s contribution to
ecological preservation, and positive evaluation
of agricultural activities as a meaningful career.
Subjective norms are operationalized through
organizational involvement, measured by
students’ participation in student organizations,
agricultural communities, or extracurricular
activities that provide encouragement, social
interaction, and normative support from peers,
mentors, and organizational networks regarding
agricultural careers. Meanwhile, perceived
behavioral control is represented by market
information access, which captures students’
ability to obtain and utilize information related
to  agricultural  markets, employment
opportunities, technological developments, and
business prospects, thereby strengthening their
confidence in pursuing careers in the
agricultural sector. In addition, the perceived
economic value of agriculture is conceptualized
as a mediating variable that reflects students’
evaluation of agriculture as a financially
rewarding and economically viable career. This
perception  explains how  environmental
awareness, organizational involvement, and
market information access are translated into

stronger career intentions and ultimately
influence  students’ career choices in
agriculture. Accordingly, the questionnaire
indicators were designed to reflect the

operationalization of each TPB construct,
enabling the theoretical framework to be
empirically tested through the proposed
research model.

Complementing this, the Value-Belief-
Norm Theory (VBN) proposed by Stern et al.
(1999) explains how personal values,
environmental beliefs, and moral norms
collectively drive pro-environmental behaviors.
This theory suggests that students with strong
environmental awareness are more inclined to
choose agricultural careers that align with
ecological sustainability, reflecting a moral
commitment rooted in their personal values.
Consequently, environmental awareness is not
only an attitudinal component but also a key
driver shaping perceptions of agriculture’s
economic and social worth.

Moreover, the Human Capital Theory
articulated by Becker (1964) highlights the
importance  of  skills, knowledge, and
experiences as forms of capital that increase an
individual’s productivity and employability. In
the context of this study, active participation in
organizations serves as a form of human capital
development,  equipping  students  with
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leadership, communication, and networking
skills essential for agricultural careers.
Likewise, access to accurate market

information constitutes valuable knowledge
capital, reducing uncertainties and improving
students’ confidence in the sector’s economic
prospects. Together, these components create a
competitive advantage influencing students’
career choices in agriculture.

Although the present study draws upon
the Theory of Planned Behavior (TPB), the
Value—Belief~Norm  (VBN) Theory, and
Human Capital Theory, these theories are
employed as complementary rather than
independent perspectives. TPB provides the
primary behavioral framework by explaining
that students' career choices are influenced by
attitudes, subjective norms, and perceived
behavioral control. The VBN  Theory
complements this perspective by explaining
how environmental awareness shapes pro-
environmental values and beliefs, thereby
strengthening students' evaluation of
agriculture as a meaningful and sustainable
career. Meanwhile, Human Capital Theory
explains that knowledge, skills, and access to
relevant information enhance individuals'
capacity to evaluate career opportunities. In the
proposed model, market information access
represents an important form of human capital
that strengthens students' perceived behavioral
control by reducing uncertainty regarding
employment opportunities and economic
prospects in agriculture. Likewise,
organizational involvement contributes to the
development of social networks and normative
support, reinforcing subjective norms toward
agricultural careers. Consequently,
environmental awareness, market information
access, and organizational involvement jointly
influence students' perceived economic value
of agriculture, which subsequently shapes their
career choices in the agricultural sector.
Therefore, the three theories collectively
provide a comprehensive theoretical foundation
for the proposed research model.

Based on the Value-Belief-Norm Theory,
environmental awareness drives individuals to
act in accordance with values and beliefs
related to  environmental  preservation,
including choosing professions that support
sustainability, such as environmentally friendly
agriculture (Stern et al., 1999). This is
supported by studies showing that students with
higher levels of environmental awareness tend
to choose fields of work oriented toward
resource sustainability (Sulich et al., 2021).
Other  research also indicates that
environmental awareness plays a key role in
influencing young people’s interest in working

in the organic farming sector (Munandar et al.,
2023). Furthermore, agricultural students with
high environmental awareness are more likely
to pursue careers in sustainable agriculture
compared to non-agricultural sectors (Sugiarto
& Gabriella, 2020).

Referring to the Theory of Planned
Behavior, market information access enhances
students’ perceived behavioral control in
identifying business or employment
opportunities in the agricultural sector, thereby
influencing their career decisions (Ajzen,
1991). Previous studies show that students with
adequate access to agricultural market
information are more confident in choosing
careers in the sector (Unay-Gailhard &
Brennen, 2022). Other research reveals that
broader market information access strengthens
young people’s motivation to develop modern
farming enterprises (Guidimadjégbe et al.,
2026; Mdoda et al, 2026). Moreover,
information on prices, product demand, and
agricultural market trends significantly shapes
students’ career interests in agriculture (Rojabi
& Muksin, 2024).

Within the framework of the Human
Capital Theory, organizational experience
strengthens social skills, leadership abilities,
and networks relevant to career opportunities,
including those in the agricultural sector
(Becker, 1964). Previous studies have
confirmed that students actively involved in
agricultural organizations possess knowledge
and networks that support their career choices
in the sector (Mukembo et al., 2014). Other
research shows that organizational experience
broadens perspectives on career opportunities
in sustainable agriculture (Alrawashdeh et al.,
2023). In addition, involvement in student
organizations focused on agriculture
encourages students to be more confident in
selecting this sector as their career path
(Yunandar et al., 2020).

According to the TPB, attitude toward
behavior is influenced by beliefs about the
outcomes obtained. If students perceive
agriculture as having high economic value, they
are more likely to choose a career in the sector.
Previous studies found that a positive
perception of agricultural profit prospects
increases students’ interest in entering the
sector (Faradila et al., 2024). Other studies also
reveal that students with a high assessment of
the income potential in agriculture are more
inclined to build a career in it (Anggriani et al.,
2024). A positive perception of agriculture’s
economic value is therefore a crucial factor in
students’ career decision-making (Henning et
al., 2022).

Referring to the Value-Belief-Norm
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Theory and the TPB, environmental awareness
can enhance students’ perception that
sustainable agriculture is not only beneficial for
the environment but also economically
profitable. Earlier research has demonstrated a
positive connection between awareness of
environmental issues and perceptions of the
economic benefits of sustainable farming
(Duran Gabela et al., 2022). Other research also
indicates that economic perspectives strengthen
the influence of environmental awareness on
career choice (Atienza-Barba et al., 2025).
Furthermore, the perception of economic value
serves as an important mediating pathway
between  environmental awareness  and
students’ career decisions (Barba et al., 2022).

From the perspective of the Theory of
Planned Behavior, good market information
access enables students to understand economic
opportunities in the agricultural sector, which
in turn influences their career choices. Previous
research shows that market information
increases perceptions of agriculture’s income
potential (Nakasone, 2013). Students who are
aware of price and demand trends are more
likely to view agriculture as a financially
promising sector (Unay-Gailhard & Brennen,
2022). Other studies have also confirmed that
the perception of economic value is an
important mediator in the relationship between
market information access and young people’s
career interests (Henning et al., 2022).

| EA1
Environmental
Knowledge

Environmental

H1(+)

According to the Human Capital Theory,
organizational experience not only enhances
skills but also broadens insight into the
economic potential of the agricultural sector.
Previous studies have found that active student
organization members hold positive perceptions
toward the profitability of agricultural
enterprises (Bisenio et al., 2025; Zulaikha et
al., 2021). Other research states that
organizational participation provides access to
training and business opportunities that
improve the perception of agriculture’s
economic value (Chen et al., 2020). The
perception of economic value can serve as a
significant mediator in the relationship between
organizational involvement and young people’s
career choices (Boye et al., 2024).

The urgency of this research lies in the
importance of increasing student interest in
pursuing careers in the agricultural sector,
which is crucial for supporting sustainable food
security and rural economic development.
Limited awareness of the environmental
importance of agriculture, inadequate access to
relevant market information, and low
organizational involvement remain significant
challenges that hinder students from
considering agriculture as a viable and valuable
career path. Therefore, this study highlights the
role of environmental awareness, market
information  access, and  organizational
activeness as key factors that may influence
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Figure 1. Research model
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students’ agricultural career choices through
the mediating role of perceived economic value
of agriculture. This emphasis is outlined in the
Conceptual Framework (Figure 1), which
systematically and comprehensively explains
the relationships among the variables, based on
the theoretical foundations of TPB, Value-
Belief-Norm (VBN) Theory, and Human
Capital Theory.

H1: Environmental awareness has a positive
effect on students’ career choices in the
agricultural sector

H2: Market information access has a positive
effect on students’ career choices in the
agricultural sector

H3: Organizational involvement has a positive
effect on students’ career choices in the
agricultural sector

H4: Perceived economic value of agriculture
has a positive effect on students’ career
choices in the agricultural sector

H5: Perceived economic value of agriculture
mediates the effect of environmental
awareness on students’ career choices in
the agricultural sector

H6: Perceived economic value of agriculture
mediates the effect of market information
access on students’ career choices in the
agricultural sector

H7: Perceived economic value of agriculture
mediates the effect of organizational
involvement on students’ career choices
in the agricultural sector

[ ] METHOD
Population and Sample

The target population consisted of 134
undergraduate students enrolled in agriculture-
related study programs at Universitas
Singaperbangsa Karawang and Universitas
Pelita  Bangsa, including Agribusiness,
Agrotechnology, and Agricultural Product
Technology. These universities were selected
because they are among the major higher
education institutions in the Karawang region
and attract students from both urban and rural
communities. Moreover, many of their students
originate from agricultural households or
regions where agriculture remains an important
economic activity, making them appropriate
representatives of the younger generation with

the potential to participate in the future
agricultural workforce.
This study employed a purposive

sampling technique to select respondents who
met the predefined research criteria. The
inclusion criteria required respondents to be
active undergraduate students enrolled in
agriculture-related study programs at the

selected universities and willing to participate
voluntarily in the study. Purposive sampling
was considered appropriate because the
research specifically targeted students with
educational backgrounds relevant to
agriculture, enabling them to provide
meaningful responses regarding environmental
awareness, market information  access,
organizational involvement, perceived
economic value of agriculture, and career
choice in the agricultural sector. To ensure
balanced representation, respondents were
recruited proportionally from the selected study
programs; however, the selection process
remained based on purposive rather than
probability sampling principles. Based on
Slovin's formula with a 5% margin of error, the
minimum required sample size was 100
respondents, all of whom met the established
inclusion criteria.

Primary data were collected through
structured questionnaires administered both
offline and online using Google Forms between
April and July 2025. Prior to completing the
questionnaire, all participants received an
informed consent statement explaining the
objectives of the study, the voluntary nature of
participation, their right to withdraw at any
stage without penalty, and the confidentiality of
their responses. No personally identifiable
information was collected, and all responses
were analyzed anonymously and reported only
in aggregate form. Respondent characteristics,
including gender, age, study program, semester,
organizational experience, family background,
and sources of agricultural market information,
are presented in the Respondent Characteristics
section.

Secondary data were obtained from
official  university  records, government
publications, statistical reports, and relevant
academic literature related to agricultural
development and students' career choices in the
agricultural sector.

Research Design

This study employed a quantitative
approach with an explanatory research design
to examine the causal relationships among
environmental awareness, market information
access, organizational involvement, perceived
economic value of agriculture, and students'
career choices in the agricultural sector. This
design was selected because it enabled the
empirical testing of both direct and indirect
relationships among variables within the
proposed conceptual framework. The research
was conducted in the Karawang region, one of
Indonesia's major agricultural production
centers that has simultaneously experienced
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rapid industrial expansion. This  dual
characteristic makes Karawang an appropriate
setting for investigating the factors influencing
young people's career decisions between the
agricultural and non-agricultural sectors.

Instruments

The study investigated five interrelated
variables: Environmental Awareness (X1),
Market Information Access (X2),

Organizational Involvement (X3), Perceived
Economic Value of Agriculture (M), and Career
Choice in the Agricultural Sector (Y). The
measurement instruments were adapted from
previously validated studies and modified to fit
the context of agricultural career choice among
university students.

Environmental Awareness (X1) was
measured using three indicators: environmental
knowledge (EAl), environmental concern
(EA2), and environmentally responsible
behavior  (EA3), adapted  from  the
environmental awareness framework (Dunlap
et al., 2000; Kaiser et al., 1999). Market
Information Access (X2) was measured through
information sources (MIA1), frequency of
information seeking (MIA2), and ease of
obtaining agricultural market information
(MIA3), adapted from studies on agricultural
information accessibility (Aker, 2011; Mittal &
Mehar, 2016). Organizational Involvement
(X3) was measured based on participation in
organizational activities (OI1), contribution to
organizational programs (OI2), and leadership
experience (OI3), following the organizational
participation framework proposed by Astin

(1984) and subsequent higher education
studies. Perceived Economic Value of
Agriculture (M) was measured through

perceptions of income opportunities (PEV1),
career sustainability (PEV2), and agribusiness
development potential (PEV3), adapted from
studies examining youth perceptions of
agricultural careers (Prasetyaningrum et al.,
2022). Career Choice in the Agricultural Sector
(Y) was measured using indicators of career
interest (SCC1), intention to work in
agriculture (SCC2), and concrete plans to
pursue an agricultural career (SCC3), adapted
from the Theory of Planned Behavior
framework (Ajzen, 1991) and previous research
on agricultural career intentions (Osuntade et
al., 2021).

All questionnaire items were measured
using a five-point Likert scale ranging from 1
(strongly disagree) to 5 (strongly agree). Prior
to the main survey, the questionnaire was pilot-
tested on 30 students who were not included in
the final sample. Item validity was assessed
using the Pearson Product-Moment correlation,

with items considered valid when the
calculated correlation coefficient exceeded the
critical value (r-count > r-table at a = 0.05).
Instrument reliability was evaluated using
Cronbach's Alpha, with values of 0.70 or above
indicating acceptable internal consistency. The
pilot test results were used to improve the
wording, clarity, and contextual relevance of
several questionnaire items before the full-scale
survey was conducted.

Data Analysis Technique

Data were analyzed using Structural
Equation Modeling—Partial Least Squares
(SEM-PLS) with SmartPLS version 4.0. This
method was selected because it is appropriate
for analyzing complex causal relationships
among latent constructs while accommodating
relatively moderate sample sizes. The analysis
began with evaluating the measurement (outer)
model. Convergent validity was considered
satisfactory when each indicator achieved a
loading factor greater than 0.70 and an Average
Variance Extracted (AVE) exceeding 0.50.
Construct reliability was assessed using
Cronbach's Alpha and Composite Reliability
(CR), with both values required to exceed 0.70.
The structural (inner) model was subsequently
evaluated using the coefficient of determination
(R?), predictive relevance (Q?), and path
coefficients to examine the direct and indirect
relationships among variables, including the
mediating role of perceived economic value of
agriculture. Hypothesis testing was performed
using the bootstrapping procedure with a
significance level of 5%, where path
relationships were considered statistically
significant when the t-statistic exceeded 1.96 (p
<0.05).

m  RESULTS AND DISCUSSION
Demographic of Respondents
Based on the respondents’ demographic
characteristics, most participants were male
(53.0%) and aged 20-22 years (55.0%).
Agribusiness and Agrotechnology  each
accounted for 40.0% of the sample, while most
respondents were in semesters 5-6 (35.0%).
Regarding organizational experience, 45.0%
were active in campus organizations.
Respondents were equally distributed between
farming and non-farming family backgrounds
(50.0% each). Social media was the primary
source of agricultural market information
(45.0%), followed by campus activities and
seminars (35.0%). Most respondents enrolled in
2022 (30.0%), and the majority were from

Universitas Singaperbangsa Karawang
(80.0%). Overall, the respondent profile
reflects students with relevant academic
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backgrounds and organizational involvement,
providing an appropriate sample for examining
factors influencing career choices in the
agricultural sector (see Table 1).

Descriptive Statistics of Questionnaire
Responses

Before evaluating the measurement
model, descriptive statistics were used to
examine respondents' response patterns for
each questionnaire item. Table 2 presents the
percentage distribution of responses across the
five-point Likert scale (Strongly Disagree,
Disagree, Neutral, Agree, and Strongly Agree).
Overall, the responses were predominantly
concentrated in the Agree and Strongly Agree
categories, indicating generally positive
perceptions toward environmental awareness,
market information access, perceived economic
value of agriculture, and students' career
choices in the agricultural sector. In contrast,
the organizational involvement indicators
exhibited relatively greater variation, with a
higher proportion of neutral responses,

suggesting that respondents differed in their

level of participation in organizational
activities.
Outer Model Evaluation

In Partial Least Squares Structural

Equation Modeling (PLS-SEM) analysis, the
Outer Model Evaluation, or Measurement
Model Evaluation, is used to assess the validity
and reliability of constructs as measured by
their indicators. This evaluation aims to ensure
that the indicators used can consistently and
accurately represent the latent variables. There
are two main stages in evaluating the outer
model: Convergent Validity and Reliability Test.

Convergent Validity

Convergent validity measures the extent
to which indicators of a variable can
consistently represent the construct being
measured. The metrics used are Outer Loading
and Average Variance Extracted (AVE). An
Outer Loading value above 0.700 indicates that
the indicator has a strong contribution to the

Table 1. Demographic characteristics of respondents (n=100)

Respondent Characteristics Category Number Percentage
() (“o)
Gender Male 53 53.0%
Female 47 47.0%
Age < 20 years 35 35.0%
20-22 years 55 55.0%
> 22 years 10 10.0%
Study Program Agribusiness 40 40.0%
Agrotechnology 40 40.0%
Agricultural Product 20 20.0%
Technology
Semester 1-2 15 15.0%
34 25 25.0%
5-6 35 35.0%
7-8 25 25.0%
Organizational Experience Not active 30 30.0%
Active in campus 45 45.0%
organizations
Active in external 25 25.0%
organizations
Family Background Farmer 50 50.0%
Non-farmer 50 50.0%
Sources of Agricultural Market Social media 45 45.0%
Information Campus activities/seminars 35 35.0%
Family/friends network 20 20.0%
Year of University Enrollment 2021 25 25.0%
2022 30 30.0%
2023 25 25.0%
2024 20 20.0%
Respondent’s University Universitas Pelita Bangsa 20 20.0%
Universitas Singaperbangsa 80 80.0%

Karawang
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Table 2. Distribution of responses across likert scale categories

Indicator Strongly Disagree Disagree Neutral Agree Strongly Agree
(%) (%) (o) (%) (%)
EAl 1 4 12 48 35
EA2 1 3 10 50 36
EA3 2 5 15 47 31
MIALI 1 2 9 49 _ 39
MIA2 1 4 13 50 32
MIA3 2 4 15 48 31
OI1 3 8 24 43 22
012 2 9 26 42 21
0oI13 3 10 23 44 20
PEV1 1 2 8 46 43
PEV2 1 3 10 47 39
PEV3 1 3 11 49 36
SCCl1 1 4 12 49 34
SCC2 1 3 11 50 35
SCC3 2 5 13 48 32

construct. In contrast, an AVE value of at least
0.500 suggests that more than 50% of the
variance in the indicators can be explained by
the construct. In this study, all indicators have
outer loading values ranging from 0.731 to
0.892, indicating that they are valid in terms of
convergent validity. The AVE values for each
construct are also above 0.500, such as
Environmental Awareness (0.652), Market
Information Access (0.681), Organizational
Activeness (0.713), Students’ Career Choice in
the Agricultural Sector (0.669), and Perceived
Economic Value of Agriculture (0.702),
meaning that all constructs meet the convergent
validity requirement (see Table 3).

Construct Reliability Test
Reliability ~ assesses  the  internal
consistency of indicators in representing a

construct. This is measured using Composite
Reliability (CR) and Cronbach's Alpha (CA). A
CR wvalue above 0.700 indicates good
consistency, while a CA value above 0.600
indicates acceptable reliability. Based on the
study results, all constructs meet these criteria
with high CR values, such as Environmental
Awareness (0.881), Market Information Access
(0.895), Organizational Activeness (0.902),
Students’ Career Choice in the Agricultural
Sector (0.887), and Perceived Economic Value
of Agriculture (0.911). Cronbach’s Alpha
values are also above the minimum threshold,
for example, 0.826 for Environmental
Awareness and 0.854 for Perceived Economic
Value of Agriculture, confirming that all
constructs in the model demonstrate excellent
reliability (Table 3).

To complement the numerical results

Table 3. Outer model evaluation

Variable Indicator OQOuter AVE  Composite  Cronbach’s
Loading Reliability  Alpha

Environmental ~ Awareness EA1 0.781 0.652 0.881 0.826
(EA) EA2 0.842

EA3 0.731
Market Information Access MIALI 0.892 0.681 0.895 0.841
(MIA) MIA2 0.803

MIA3 0.765
Organizational Involvement OI1 0.873 0.713  0.902 0.857
(0D OI2 0.892

o13 0.804
Students’ Career Choice in SCCI 0.821 0.669 0.887 0.832
the Agricultural Sector (SCC)

SCC2 0.842

SCC3 0.773
Perceived Economic Value of PEV1 0.892 0.702 0911 0.854
Agriculture (PEV)

PEV2 0.873

PEV3 0.842
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presented in Table 3, the standardized outer
loading values are visualized in Figure 3 using
a horizontal bar chart arranged from the highest
to the lowest loading values. This visualization
provides a clearer overview of the relative
contribution of each measurement indicator to
its corresponding latent construct. It facilitates

the 1identification of the most dominant
indicators in the measurement model.
As illustrated in Figure 2, the

standardized outer loading values ranged from
0.731 to 0.892, indicating that all indicators
exceeded the recommended threshold of 0.70
and therefore satisfied the criterion for
indicator reliability. The indicators MIA1, OI2,
and PEV1 exhibited the highest loading values
(0.892), suggesting that they were the strongest
representatives of their respective latent
constructs. Conversely, EA3 showed the lowest
loading value (0.731); however, it remained
above the acceptable threshold, indicating that
it adequately represented the Environmental
Awareness construct. Overall, the results
confirm that all measurement indicators
demonstrated satisfactory convergent validity
and were retained for subsequent structural
model analysis.

Inner Model Evaluation
The inner model evaluation in the Partial

MIAL
012
PEV1
0Ol1
PEVZ
EAZ
PEV3
SCC2
SCC1
0I3
MIAZ
EAl
S5CC3
MIA3
EA3

Least Squares Structural Equation Modeling
(PLS-SEM) approach aims to assess the
predictive power and structural relationships
among the latent variables proposed in the
research model. This evaluation includes the
assessment of the coefficient of determination
(R?), predictive relevance (Q?), and the
significance  of the standardized path
coefficients obtained through the bootstrapping
procedure. The structural model illustrates how
the exogenous variables influence the
endogenous variables, either directly or
indirectly through the mediating role of
Perceived Economic Value of Agriculture.

Following the assessment of the
measurement model, the structural model was
evaluated to examine the hypothesized
relationships among the latent constructs.
Figure 3 presents the final structural model by
simultaneously displaying the standardized
outer loadings for each indicator, the
standardized path coefficients among the latent
constructs, and the R? values of the endogenous
variables. This visual representation provides a
comprehensive overview of the measurement
and structural models before the detailed
hypothesis testing results are presented.

As presented in Figure 3, the endogenous
construct Perceived Economic Value of
Agriculture achieved an R? value of 0.612,

0.892
0.892

0.892

0.70 0.75

0.80 0.85 0.80

Quter Loading

Figure 2. Standardized outer loading of measurement indicators arranged from highest to lowest values
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Figure 3. Final structural model with standardized path coefficients, outer loadings, and r? values

indicating that 61.2% of its variance is
explained by the exogenous constructs included
in the model. Meanwhile, Students' Career
Choice in the Agricultural Sector obtained an
R? value of 0.728, suggesting that the proposed
structural model explains 72.8% of the variance
in students' career choice. Furthermore, the Q?
values of 0.386 and 0.521 indicate satisfactory
predictive relevance for both endogenous
constructs, demonstrating that the proposed
model possesses adequate explanatory and
predictive capability.

R-Square (R?)

The coefficient of determination (R?)
indicates the proportion of wvariance in an
endogenous construct explained by its predictor
variables. Higher R? values indicate stronger
explanatory power of the structural model.
According to Chin (1998), R? values of 0.67,
0.33, and 0.19 indicate substantial, moderate,
and weak explanatory power, respectively. As
presented in Figure 3 and Table 4, the
Perceived Economic Value of Agriculture
construct achieved an R? value of 0.612,
indicating that 61.2% of its variance is
explained by the exogenous constructs included
in the model. Meanwhile, Students' Career
Choice in the Agricultural Sector obtained an
R? value of 0.728, indicating that 72.8% of its

variance is explained by the proposed structural
model. These values indicate moderate to
substantial explanatory power, suggesting that
the model adequately explains the endogenous
constructs.

Q-Square Predictive Relevance (Q?)

The predictive relevance of the structural
model was assessed using the blindfolding
procedure in SmartPLS 4. According to Hair et
al. (2021), a Q? value greater than zero
indicates that the structural model has
predictive relevance for the endogenous
constructs. The Perceived Economic Value of
Agriculture construct obtained a Q? value of
0.386, while Students' Career Choice in the
Agricultural Sector achieved a Q2 value of
0.521. Since both values exceed zero, the
proposed  structural model demonstrates
satisfactory predictive relevance, indicating
adequate  predictive capability for the
endogenous constructs.

Hypothesis Testing Results
The significance of the hypothesized

relationships  was  evaluated using the
bootstrapping procedure in SmartPLS 4. A
relationship was  considered statistically

significant when the t-statistic > 1.960 and the
p-value < 0.050. The detailed results of the
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Table 4. R-square (1) value

Endogenous Variable R-Square (R*) Interpretation

Perceived Economic Value of Agriculture (Z) 0.612 Moderate to
substantial

Students’ Career Choice in the Agricultural Sector (Y)  0.728 Moderate to
substantial

direct and indirect effects are presented in
Table 5. Of the seven proposed hypotheses,
four were supported, and three were not
supported. Specifically, HI, H2, H4, and H6
demonstrated  positive and  statistically
significant effects, whereas H3, H5, and H7
were not statistically significant.

Environmental Awareness Has A Positive
Effect on Students’ Career Choices

Environmental awareness plays an
important role in encouraging students to
choose careers in the agricultural sector
because it shapes their understanding of the
importance of environmental sustainability and
the contribution that agriculture can make to
preserving natural resources. Students who
possess higher environmental knowledge,
stronger environmental concern, and more
environmentally responsible behavior tend to
perceive agriculture not merely as an economic
activity but also as a meaningful profession that
contributes to  sustainable development.
Consequently, they are more likely to develop
an interest in pursuing careers related to
sustainable agriculture.

The positive influence of environmental
awareness on career choice can be explained
through the Theory of Planned Behavior, which
states that an individual’s attitude toward a
behavior (including attitudes toward the
environment)  significantly  affects  their
intentions and actions (Ajzen, 1991). In this
case, the choice of a career in agriculture.
Environmental awareness, as part of a positive
attitude toward environmental preservation, can
form internal motivation for students to
contribute to sustainable agriculture. Previous
research has also found that knowledge and
concern about the environment significantly

careers that support sustainability and natural
resource conservation (Song, 2023).

Additionally, demographic data show that
most respondents are aged 20-22 years (55%)
and that 50% come from farming families,
which may support the development of strong
environmental awareness through  direct
experience and education related to agriculture.
Age and family experience in farming can
strengthen students’ understanding and concern
about the importance of environmentally
friendly agricultural practices. Thus, high
environmental  awareness, supported by
relevant demographic backgrounds, becomes a
primary driver in shaping career choices
aligned with the needs of a sustainable
agricultural sector.

Market Information Access Has A Positive
Effect on Students’ Career Choices

Access to market information encourages
students to consider agriculture as a more
attractive and promising career option because
it reduces uncertainty regarding employment
prospects, business opportunities, and income
potential in the sector. Students who are
frequently exposed to agricultural market
information  through  digital  platforms,
educational activities, or professional networks
tend to have a better understanding of current
market trends, technological innovations, and
emerging opportunities in modern agriculture.
This broader knowledge enables them to
evaluate agricultural careers more realistically
and positively, thereby increasing their
willingness to pursue employment or
entrepreneurial opportunities in the sector.

The positive impact of market
information access on students’ career choices
can be explained by the Theory of Planned

increase individuals’ interest in choosing Behavior, which states that a person’s
Table 5. Hypothesis testing results

Code  Relationship B t p Result

HI EA — SCC 0.215 2.543  0.011  Supported

H2 MIA — SCC 0.198 2317 0.021  Supported

H3 Ol — SCC -0.042  0.812 0.417  Not Supported

H4 PEV — SCC 0.586 8.192  0.000  Supported

H5 EA — PEV — SCC -0.027  0.654 0.513  Not Supported

Ho6 MIA — PEV — SCC 0.162 2.034 0.043  Supported

H7 Ol - PEV — SCC -0.019 0482 0.630 Not Supported
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knowledge and beliefs about a field influence
their attitudes and intentions to perform
behaviors (Ajzen, 1991), including career
choice. Regular and easy access to market

information strengthens the perception of
benefits and career opportunities in the
agricultural sector, motivating students to

become more interested and intent on pursuing
careers in this field. Previous studies also
support this finding by showing that adequate
access to information increases young people’s
interest in agribusiness as a promising and
prospective career choice (Yunandar et al.,
2024).

Furthermore, the demographic
characteristics of respondents, where most are
actively involved in campus organizations
(45%) and come from farming family
backgrounds (50%), provide additional context
on how market information is obtained and
utilized  optimally. Students active in
organizations tend to be more proactive in
seeking and utilizing market information, while
a farming family background supports a deeper
understanding  of  agribusiness  market
dynamics. This combination of good
information access and relevant backgrounds
reinforces market information access as a key
factor driving students’ career choices in the
agricultural sector.

Organizational Involvement Has A Negative
Effect on Students’ Career Choices

The findings indicate that organizational
involvement does not have a statistically
significant effect on students' career choices in
the agricultural sector. Although the estimated
path coefficient is negative, the relationship is
not statistically significant; therefore, the
results do not provide sufficient evidence to
conclude that organizational involvement either
increases or decreases students' intentions to
pursue careers in agriculture. Consequently,
Hypothesis 3 was not supported.

Participation in student organizations
provides opportunities to develop leadership,
communication, teamwork, and problem-
solving skills. However, these competencies do
not necessarily translate into stronger intentions
to pursue careers in the agricultural sector. This
finding suggests that the influence of
organizational involvement depends not only
on the level of participation but also on whether
organizational activities are relevant to
students' professional interests and career
aspirations in agriculture.

From the perspective of the Theory of
Planned Behavior (Ajzen, 1991), organizational
involvement may contribute to the formation of
subjective norms through interactions with

peers, mentors, and organizational networks.
Nevertheless, when these social environments
do not actively promote agricultural professions
or provide meaningful exposure to agribusiness
opportunities, their influence on students'
career intentions may remain limited.
Therefore, organizational participation alone
may be insufficient to encourage students to
choose careers in the agricultural sector.

This finding is consistent with Denault et
al. (2019), who argued that participation in
extracurricular ~ organizations  does  not
automatically influence career decisions when
organizational activities are not closely aligned
with students' academic disciplines or long-
term career goals. However, the present finding
differs from studies by Fish et al. (2026) and

Liu et al. (2026), which reported that
organizational participation contributes to
leadership development, interpersonal
competence, and career readiness. These

differences may be explained by the context of
organizational activities. While organizational
experience generally enhances transferable
skills, such experience may not directly
influence students' career choices unless the
organizations  provide  agriculture-related
learning opportunities, professional networks,
or direct exposure to careers in the agricultural
sector.

The respondent profile further supports
this  interpretation. Although  45%  of
respondents reported participating in campus
organizations and 25% were active in external
organizations, many of these organizations
were likely focused on social, cultural, or
general student development rather than
agriculture-related activities. Consequently,
organizational  participation = may  have
strengthened students' generic employability
skills without significantly shaping their
perceptions of agriculture as an attractive
career option.

These findings suggest that simply
encouraging students to participate in
organizations may not be sufficient to increase
interest in agricultural careers. Instead, higher
education institutions should facilitate students'

involvement 1in organizations, professional
associations, internships, and community
engagement programs that are directly

connected to agriculture and agribusiness. Such
activities are more likely to provide relevant
experiences, expand professional networks, and
strengthen students' interest in pursuing careers
in the agricultural sector.

Perception of Agriculture’s Economic
Value Has A Positive Effect on Students’ Career
Choices

Students' perceptions of the economic
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value of agriculture play a crucial role in
shaping their career choices because they
influence how attractive and rewarding the
sector is perceived to be. When students
believe that agriculture offers competitive
income, long-term career stability, and
promising  opportunities for agribusiness
development, they are more likely to view the
sector as a viable and desirable career path.
These positive economic perceptions encourage
students to move beyond traditional stereotypes
of agriculture as a low-income occupation and
instead recognize its potential as a modern and
innovative industry.

From a theoretical perspective, this effect
can be explained by the Theory of Planned
Behavior (TPB), which states that a positive
attitude based on beliefs about favorable
outcomes influences an individual’s intention
to perform the corresponding behavior, in this
case, choosing a career in agriculture. The
Value-Belief-Norm (VBN) Theory reinforces
that individuals’ wvalues regarding the
importance  of  economic and  social
sustainability =~ motivate  personal  norms
supporting  responsible  career  decisions.
Furthermore, according to Human Capital
Theory, perceptions of economic potential and
career development opportunities encourage
individuals to develop the skills and knowledge
necessary to enhance competitiveness in the
agricultural sector. These three theories
complement each other in explaining how
perceptions of agricultural economic value can
shape students’ career interests and intentions.

Previous studies also support these
findings, showing that positive perceptions of
income potential and agribusiness sustainability
significantly increase students’ career interests
in agriculture (Pervez et al., 2024).
Additionally, other research confirms that
economic value perception is a key factor in
determining career choices oriented toward the
agribusiness sector (Shaibu, D.O., 2024).
Demographic data in this study show that the
majority of respondents are aged 20-22 years
(55%) and come from farming family
backgrounds (50%), providing a strong context

for their understanding of agricultural
economic  potential.  This  demographic
condition supports the analysis results

indicating that perception of economic value is
a primary driver in students’ career choices in
the agricultural sector.s

Perception of Agriculture’s Economic
Value Mediates The Effect of Environmental
Awareness on Students’ Career Choices

The findings indicate that the perceived
economic value of agriculture does not mediate
the relationship between environmental

awareness and students' career choices in the
agricultural sector. This suggests that students
with strong environmental awareness are likely
to develop an interest in agricultural careers
regardless of whether they perceive agriculture
as economically attractive. In other words,
environmental values appear to influence career
decisions directly rather than through economic
considerations.

This analysis can be understood through
the perspectives of the Theory of Planned
Behavior and Value-Belief-Norm Theory,
which imply that environmental awareness has
a more direct impact on students’ attitudes and
intentions to choose careers oriented toward
sustainability and social responsibility, without
passing through the perception of economic
value (Ajzen, 1991; Stern et al., 1999). In other
words, students with high environmental
awareness may prioritize environmental and
social aspects in their careers, making the
perception of agricultural economic value an
ineffective mediating factor in their career
decision-making process. This suggests a
separation between value-based environmental
motivation and economic considerations in the
context of career choice.

Additionally, previous studies support this
finding by stating that environmental awareness
directly  influences sustainable  career
preferences without economic factors acting as
mediators (La Rosa & Zammitti, 2025). The
demographic data of respondents, showing a
majority aged 20-22 years and a balanced
farming family background (50%), indicate that
although students have experience and
knowledge related to the environment and
agriculture, they may not yet fully associate
environmental awareness with the economic
value aspect in agribusiness careers. This factor
reinforces the result that economic value
perception does not serve as a significant
mediator between environmental awareness and
students’ career choices in agriculture.
Therefore, other approaches that directly
integrate social and environmental values may
be more appropriate to understand students’
career motivations in this context.

Perception of Agriculture’s Economic
Value Mediates The Effect of Market
Information Access on Students’ Career
Choices

The findings demonstrate that the
perceived economic value of agriculture serves
as an important mechanism through which
market information access influences students'
career choices in the agricultural sector. This
suggests that access to reliable and up-to-date
market information does not merely increase
students' awareness of agricultural
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opportunities but also enhances their
perceptions of the sector's economic potential.
As students gain better information regarding
market demand, technological innovation,
employment prospects, and agribusiness
opportunities, they become more likely to
perceive agriculture as a profitable, sustainable,
and  future-oriented  profession,  which
subsequently strengthens their intention to
pursue careers in the sector.

This discussion is supported by the
Theory of Planned Behavior, which emphasizes
that information acquired by individuals shapes
positive beliefs and attitudes that affect
intentions and behaviors—in this case, career
choices in agriculture (Ajzen, 1991).
Furthermore, Human Capital Theory is relevant
since access to market information improves
students’ understanding of the potential for skill
development and economic opportunities in
agribusiness, encouraging them to invest in
self-development and choose promising careers
in agriculture. The Value-Belief-Norm Theory
also explains that obtained market information
can strengthen individuals’ values and beliefs
about the importance of agribusiness as a
sustainable livelihood source. Thus, the
perception of agricultural economic value
mediates the influence of market information
access on students’ career choices in agriculture
(Anggriani et al., 2024).

Demographically, the majority of
respondents who are active in campus
organizations (45%) and come from farming
family backgrounds (50%) likely have better
access to and a deeper understanding of
agribusiness market dynamics. This condition
facilitates effective access to and processing of
market information, leading to a positive
formation of the perception of agricultural
economic value. Therefore, the perception of
agricultural economic value mediated by
market information access is an important
factor in enhancing students’ interest and
intention in pursuing careers in the agricultural
sector.

Perception of Agriculture’s Economic
Value Mediates The Effect of Organizational
Involvement on Students’ Career Choices in
The Agricultural Sector

The findings indicate that the perceived
economic value of agriculture does not mediate
the relationship  between organizational
involvement and students' career choices in the
agricultural  sector. This  suggests that
participation in student organizations alone is
insufficient to shape students' perceptions of
the economic attractiveness of agriculture or to
encourage them to pursue careers in the sector.
Although organizational involvement may

enhance leadership, communication, teamwork,
and problem-solving skills, these competencies
do not automatically translate into more
favorable perceptions of agriculture's economic
potential.

This result can be discussed from the
perspective of the Theory of Planned Behavior,
which states that although organizational
involvement can shape attitudes and intentions
(Ajzen, 1991), in the context of the agricultural
sector, such involvement does not effectively
influence the perception of economic value as a
motivator for career choice. Moreover, Human
Capital Theory suggests that organizational
involvement not directly related to the
development of agribusiness skills or
understanding of agricultural economic value
may not significantly contribute to enhancing
economic value perception as a basis for career
decisions. The Value-Belief-Norm Theory
further adds that the norms and personal values
formed through organizational involvement
tend to focus more on social or leadership
aspects that do not strongly correlate with
economic perception in the agricultural sector.

Previous research supports this finding,
stating that general organizational involvement
not specifically related to agribusiness does not
significantly affect career interest in the
agricultural sector (Roy, 2023). Additionally,
other studies indicate that organizational
activities lacking focus on developing
agribusiness competencies fail to increase the
perception of agricultural economic value
among students (Feldpausch et al., 2019).
Therefore, although 45% of respondents are
active in campus organizations and 25% in
external organizations, the connection of these
organizations to the agricultural field remains
weak, making the influence of organizational
involvement on career choices through
economic value perception insignificant. This
demographic data highlights the need to
develop organizations or programs more
specifically aimed at enhancing agribusiness
economic value so that organizational
involvement can more effectively encourage
students’ career interest in the agricultural
sector.

s CONCLUSION

This study found that environmental
awareness and market information access have
a positive and significant influence on students’
career choices in the agricultural sector. In
contrast, organizational involvement does not
have a significant effect, either directly or
through the perceived economic value of
agriculture. The perceived economic value of
agriculture plays an important role in
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influencing students” career choices and
mediating the effect of market information
access on career choices. However, it does not
mediate the relationship between
environmental awareness or organizational
involvement and career choice. These results
indicate that understanding market
opportunities and perceptions of agricultural
economic benefits have a greater impact on
career interest compared to organizational
participation that is not directly relevant to

agriculture.
The findings provide practical
implications for local governments and

agricultural agencies to expand digital-based
agricultural market information systems and
integrate environmental awareness initiatives
with education on sustainable economic
opportunities. Higher education institutions are
encouraged to strengthen curricula, experiential
learning, and extracurricular programs that are
closely aligned with modern agribusiness
practices while fostering partnerships with
agriculture-related  student  organizations.
Likewise, industry stakeholders should enhance
collaboration ~ with  universities  through
internships, professional training, direct market
engagement, and the provision of real-time
agricultural market information to improve
students' understanding of agricultural career
opportunities. From a theoretical perspective,
this study supports the application of the
Theory of Planned Behavior (TPB) in
explaining how environmental awareness,
market information access, and perceived
economic value contribute to students' career
intentions in  the  agricultural  sector.
Furthermore, the findings enrich the literature
on agricultural career decision-making by
demonstrating that perceived economic value
serves as an important mediating mechanism
between market information access and career
choice. In contrast, environmental awareness
exerts a direct influence on students' career
decisions.

This study has several limitations,
including a sample restricted to students in the
Karawang area, which may limit the
generalizability of the findings to other regions,
the use of a cross-sectional design that cannot
capture long-term dynamics in career interest,
the measurement of organizational involvement
without distinguishing the type or its relevance
to agriculture, and potential subjective bias as
data collection relied on respondents’
perceptions through questionnaires. Future
research is recommended to expand the study
area to regions with different socio-economic
characteristics, adopt a longitudinal design to
capture changes in students’ perceptions and

career interests over time, include moderating
variables such as family background, fieldwork

experience, or exposure to agricultural
technology,  categorize  the types of
organizations students are involved in to

measure their influence more accurately, and
combine quantitative methods with in-depth
interviews to explore non-economic
motivations influencing career choices in the
agricultural sector.
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